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€ Importance of a Student Success Course

(a.k.a. First-Year Experience Course)

If you’re reading this book, you are already beginning to take charge of your
college experience because you are probably enrolled in a course that’s de-
signed to promote your college success. Research strongly indicates that new
students who participate in student-success courses (such as the one that’s us-
ing this text) are more likely to stay in college, complete their degree, and
achieve higher grades. These positive effects have been found for

e All types of students (underprepared and well prepared, minority and ma-
jority, residential and commuter, male and female);

* Students at all types of colleges (2- and 4-year, public and private);

¢ Students attending colleges of different sizes (small, midsized, and large);
and

¢ Students attending colleges in different locations (urban, suburban, and
rural).

Sources: Barefoot et al., (1998); Boudreau & Kromrey (1994); Cuseo &
Barefoot (1996); Fidler & Godwin (1994); Glass & Garrett (1995); Grunder &
Hellmich (1996); Hunter & Linder (2005); Porter & Swing (2006); Shanley &
Witten (1990); Sidle & McReynolds (1999); Starke, Harth, & Sirianni (2001);
Thomson (1998); Tobolowski (2005).

There has been more carefully conducted research on student- or col-
lege-success courses, and more evidence supporting their effectiveness for
promoting success, than for any other course in the college curriculum. You’re
fortunate to be enrolled in this course, so give it your best effort and take full
advantage of what it has to offer. If you do, you’ll be taking an important first
step toward thriving in college and beyond.

Emnjoy the trip!

"Thriving in the Community College & Beyond"
www.kendallhunt.com/cuseo_cc

Student Perspective ‘

“Every first-semester freshman
needs a class like this—
whether they think so or not.”

—First-year student evaluating a
first-year seminar (college success
course)

“I am now one of the peer
counselors on campus, and
without this class my first
semester, | don't think | could
have done as well, and by
participating in this class again
(as a teaching assistant), it
reinforced this belief.”

—First-year student evaluating a first-year
seminar (college success course)
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